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Marketing sustainable tourism 

 Sustainability  - ‘a positive approach intended 

to reduce the tension and friction created by 

the complex interactions between the 

tourism industry, visitors, the environment 

and the communities which are host to 

holiday makers’ (Bramwell and Lane, 1993) 

 Sustainable marketing – ‘an appeal to 

lengthen corporate time horizons and to 

value continuity over profit’ (Kleiner, 1991) 



 



 



 



 



 



Source: Drpic, D., Milojica, V, Manestar, A., Rural Tourism in the function of creating a Tourist Destination Brand , Conference paper 

 



Marketing chanels for sustainable 

tourism 
 Rural tourism development (and 

marketing) strategy  

 National Tourist Organisation, Local 

Tourist Organisations 

 Tour Operators, Tourist Agencies 

 Info-points, On-line ressources 

 

 



Fairs 



Creating « umbrella » brand 


